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浅析我国定制旅游的现状与挑战


摘要

随着我国经济的快速发展，科技日新月异的进步，国民物质生活水平的日益提高和消费结构不断升级，21世纪的我国旅游业已经进入到快速发展的阶段，旅游活动己逐渐成为人们主要的休闲方式之一。文化层次的提升,旅游经历的丰富，差异化的旅游需求等客观因素，使得普通简单大众化的旅游产品已经无法满足现代人的旅游需求，越来越多的人踏上旅途，开始追求高品质的旅游体验，多样化的旅游方式便随之应运而生。定制旅游，作为一种全新的旅游消费方式在国内迅速升温，备受人们青睐，并逐步向现代化旅游进军。作为旅游市场发展的产物，定制游弥补了传统旅游模式其乏味单一的缺陷，能提供给旅行者更为自由，灵活和个性化的舒适旅游体验。但值得关注的是，由于定制旅游在我国起步较晚，不够成熟，还潜在一些问题。在此背景下，本文首先介绍了定制旅游的相关概念，兴起背景及其特点，其次分析了我国定制旅游发展现状，最后提出了我国定制旅游在发展过程中面对的挑战并给出相应的解决对策，以便我国定制旅游能够在将来更好地顺应时代的发展。

关键词：定制旅游，个性化需求，发展现状，挑战


AN ANALYSIS OF THE CURRENT SITUATION AND CHALLENGES OF CUSTOMIZED TOURISM IN CHINA

ABSTRACT
With the booming development of China’s economy, the rapid progress of science and technology, the remarkable improvement of people’s living standard as well as the upgrade of consumption structure, the tourism industry in China has gone into a stage of rapid development in the 21st century. 


Key words: customized tourism, personalized demand, current development, challenges
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Chapter 1 Introduction

1.1 Definitions of Customized Tourism 

The idea of customization was first proposed in 1970 by Alvin Toffler who is a well-known American futurist. In his Future Shock book, he put forward a kind of brand-new mode of production idea: Similar to the standardization and mass production cost and time, provide customer specific requirements of products and services. (Han Z and G. P. Cheng, 2013)


1.2 二级标题 

Contents

(1) 分类1
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(2) 分类2
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Table 1 The Distinct Characteristics of Customized Tourism and Mass Tourism 

	
	Customized Tourism
	 Mass Tourism

	Core
	Customer-oriented 
	Production-oriented

	Product Features
	Individualization & Differentiation
	Standardization & Popularization 

	Mode of Production
	Volume Production
	Production on Demand

	Flexibility
	Big
	Small

	Role of Tourism 

Enterprises
	Service Providers
	Leaders

	Engagement of 

Tourists 
	High
	Low



Figure 1 Sales Volume of Customized Tourism Market from 2012 to 2015 in China
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